01  Did the company conduct any business related to individual pet insurance policies during the period?

02

03 Did the company conduct any stand-alone pet Wellness Insurance business during the reporting period?

04  Did the company conduct any Accident & lliness, Accident only, or lliness only pet insurance business during the reporting period?

05  Did the company conduct any pet insurance business during the reporting period that does not fit into the following categories:
Wellness Only, Accident & lliness, Accident only, or lliness only?

06 If yes, describe the other types of pet insurance business conducted during the reporting period

07 On which annual statement line(s) of business on the state page of the statutory annual statement does the company report pet
insurance experience?

08  Was the company still actively marketing or writing pet insurance in the jurisdiction at the end of the reporting period?

09 Has the company had a significant event/business strategy change that would affect data for this reporting period?

10 If yes, explain the situation and how it may affect the data

11  Has all or part of the company’s pet insurance block of business been sold, closed or moved to another company during the
reporting period?

12 If yes, describe the nature and extent of the transaction(s)

13  How does the company treat subsequent supplemental or additional payments on previously closed claims?

14

15 If yes, provide the names, NPN (if applicable) and functions for each third party identified in question 14

16  Does the company have a system of supervision in place to oversee and potentially audit each type of third party identified in question 14?
17 If yes, please provide frequency of audits, if any, for each type of third party identified in question 14

18  Does the company require third parties identified in question 14 to forward insurance-related complaints to the company so the company may report the complaints in its complaint logs?
19  Does the company or any of its pet program administrators, managing general agents (MGA) or insurance producers offer a non-
insurance wellness program to the consumers of the company’s pet insurance products?
20  Additional comments if desired:
21 Additional state specific Underwriting Activity comments (optional)
22  Additional state specific Claims Activity comments (optional)
23  Additional state specific Marketing & Sales comments (optional)
24 Additional state specific Lawsuit and Complaint comments (optional)



N

28  Number of policies in force during the period that included accident-only coverage

w
o

32 Number of policies in force during the period that included accident and illness coverage

w
b

36  Number of policies in force during the period that covered wellness as an insurance benefit (and did not cover accident and/or iliness)
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116 Number of lawsuits open at the beginning of the period

118 Number of lawsuits closed during the period

120 Number of lawsuits closed with consideration for the consumer

First Name Middle Name Last Name Suffix Title Comments

122 Second Attestor Information



