Appendix |
Defining Accuracy

Below is a discussion of the difficulty of defining what constitutes accurate information and ultimately
what is consequential.

We all know what we mean by the term ‘accuracy.” But when we apply this term to an industry that sells
three billion consumer reports per year and in fact which loads three billion updates of information per
month, there’s some context that can help us in our discussion. Consider the following points about the
term “accuracy.’

Accuracy and Voluntary Reporting: Fundamental to understanding the flow of information to consumer
reporting agencies from more than 18,000 data furnishers is the fact that these data are provided
voluntarily. Thus, there is always a careful balance that has to be maintained in order to ensure that the
law creates appropriate duties for ensuring accuracy and



Accuracy and the Absence of Information in All Files:



a tendency to “dispute’ such items that are not in sync with their perspective, even when the data is
accurate. Below are a few actual examples that have been drawn from the industry experts who lead
consumer relations/assistance units for the nation’s largest consumer reporting agencies which maintain
files on the majority of credit active consumers.

(1)Maiden name — A married woman obtains a copy of her file and sees that her married name is not on
file. She calls to dispute this and the representative asks her if she has applied for any credit in her
married name. She replies in the negative and offers that she and her husband are now starting to apply
for joint credit accounts. She is advised that information in her file is reported to us by the credit grantors
with whom that she holds accounts. Since she does not have any credit accounts in her married name, we
would have no way of knowing that she has changed her name unless she reported this directly to us.

(2) A consumer sees an old, dormant account on his file and indicates that he had long ago instructed the
credit grantor to close the account. He might have confused that request with a similar request to another
credit grantor. Or maybe he might have instructed the credit grantor to close the account and they never
did. The point is that the information on file is “accurate’, because it is an open account.

(3) A consumer sees an account with General Electric Consumer Credit (GECC) on his file and swears
that he never did business with GECC before. However, the account in question was with a retailer who
subsequently outsourced their lending to GECC and the consumer never knew of that relationship or isn't
aware that some retailers outsource their lending. In this case, the consumer will be adamant that the
account is incorrect, but, in fact, it is accurate. Once they are made aware of the retailer's name (i.e. Home
Depot for example), they acknowledge they do have a Home Depot account. The file was accurate.

(4) A consumer sees a previous address listed as the current address and vice versa. He cannot understand
how the credit bureau could make that mistake. However, the consumer had failed to notify some of his
credit grantors about the previous move, so some credit grantors are still reporting the old address as
current. This hasn't been an issue for the consumer because the mail from those credit grantors is getting
forwarded or the account is so inactive the credit grantors do not need to send him/her a billing statement
very often.

(5) A consumer sees his or her name listed with an unrecognizable combination of personal initials they
don't remember using. The consumer's inclination is to believe the credit bureau is responsible for this.
However, the fact is that our members’ systems are incapable of making up a name. That particular name
was transmitted to us by the credit grantor. Either the consumer previously used that name with a credit
grantor in the past or the credit grantor transmitted the erroneous name.

(6) Consumers also often find that employment data is not current on their file disclosures. This is due to
the fact that many lenders do not report employment data any longer. Nonetheless, the FCRA requires
that a consumer reporting agency disclose ‘all information in the file at the time of the request’ and this
includes dated employment data.

The previous examples have no bearing on the lender's risk decision. Yet, the consumer has guestions
about this data and regards these as ‘errors’ by the credit reporting agency.

Accuracy and Divorce: One very significant challenge for CDIA’s members is the problem lenders and
consumer reporting agencies have with how credit obligations are handled incorrectly by divorce courts.
A divorce decree does not supersede an original contract with a creditor and does not release a consumer
from his or her legal responsibility on those accounts entered into jointly with the former spouse. A
consumer will see an item on his or her report and call to dispute the accuracy of it because they feel the
divorce court adjudicated it. Despite the explanation that the debt is still owed the consumer will argue



that her lawyer did not advise her at the time of her divorce that this would be the case. We explain to the
consumer that it is ultimately his or her responsibility to contact creditors and seek a binding legal release
of the debt obligations that have been incurred.

Accuracy and Expectations of Immediacy: Another very significant challenge is the perception by
consumers that their credit reports should and can be updated nearly instantaneously. For example,
consumers may review their credit reports and while data is accurate as of the date reported, they believe
that recent payments should already be reflected showing a lower outstanding balance. A majority of data
in the nationwide credit reporting systems is updated on a thirty-day cycle and this timing correlates with
the thirty-day billing cycles for many types of cont
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e Statute of Limitations Extension. The statute of limitations against consumer reporting agencies, and
users of information from and furnishers of information to consumer reporting agencies is extended to
two years from the date of the discovery of the violation or five years from the date the cause of
action arises. Pub. L. 108-159, Sec. 156.
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