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*Core commercial includes retail, industrial and oʛce.

Differences in Geographic Regions – CRE prices also can vary widely depending on geographic location. For major markets (defined by CPPI as Boston;
Chicago; Los Angeles; New York; San Francisco; and Washington, DC), index price levels as of YE2016 were 37.8% above the previous peak in December 2007,
while price appreciation was less robust for non-major markets (cities not defined as major markets)—only 8.7% above the previous peak in September 2007
(CPPI data).  

For regional CRE prices, we analyzed CoStar Commercial Repeat-Sale Indices (CCRSI) data, as CPPI regional data was not publicly available. CCRSI shows that all
U.S. regions are faring well with continuing price gains. However, CRE in the Northeast and the West experienced larger price gains than in the South and the
Midwest; the Northeast’s price index exceeded its June 2007 peak by 17.4%, while the West region exceeded its June 2007 peak by 2.9% (as of the end of
September 2016). The South was still 5.5% below its June 2007 peak, and the Midwest was 16% below its December 2005 peak.  

Chart 2: Commercial Real Estate Regional Type Quarterly Indices Sept. 30, 2016
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Data: CoStar Group ϥnc. (constructed using a repeat sales methodology, measuring the movement in commercial properties prices by collecting  
data on actual transactions, equally weighted)

Price Drivers – Factors that increase demand and drive CRE prices higher include a growing U.S. economy, higher corporate profits and low unemployment.
Foreign capital has been an incremental price and demand influencer as well, with U.S. CRE purchased by non-U.S. investors totaling a record $91.1 billion in
2015 (17% of total purchases, compared to a 10% average in the previous four years), according to Real Cand in d i
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